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The Depot was overflowing with more than
400 teddy bears donated by CHART
attendees on the Sunday morning of the
Minneapolis conference, held March 1-4.
The firefighters were all smiles at the love
and comfort they know these bears will bring
to the children of the community in times of
need.
Minneapolis firefighters with Conference Director,
Kelly Ames (striped shirt), Cattlemen’s; Board
Member, John Alexander (center holding big bear),
NRA Solutions; Registration Director, Jennifer
Johnston (kneeling), Red Lobster; and President,
Curt Archambault (kneeling), Jack In the Box.

In addition to the bears, conference attendees and non attendees donated more than
$1,000 in restaurant gift cards to the Twin
Cities Ronald McDonald House. Families
who are facing tough times will be able to
enjoy a meal out thanks to the wonderful
generosity of our members.

Thirty-five attendees also volunteered at Hope for the City, where they boxed, sorted and
organized corporate surplus products to fight poverty, hunger and disease.

Take Note:
Webinars 2:00 pm EST
Wed. April 9
Gerry Fernandez,
MFHA
Understanding Cross–
Cultural Barriers to
Employability &
Profitability
Wed. May 7
Kacy Oden,
People Report
Employee 2.0 …. Got
Relevance?
Webinar descriptions
and access instructions
can be found at: http://
chart.org/about/news/
view.php?id=39

“CHART comes to its host cities with an attitude of service, rather than entitlement,” says
Curt Archambault, CHART president. “It is our way of giving back to the host community,
while creating bonds among members and giving trainers an example of how they can take
this type of effort back to their restaurants and hotels.”
Thanks to everyone who participated in one of these service projects; especially Jennifer
Johnston, Red Lobster, and Sam Stanovich, NRA Solutions, for coordinating these
events.
More recap on page 3.

Upcoming Washington DC Conference
Unforgettable Location in August
The CHART Conference, set for August 9 – 12, will be
one of the first events to make the most of an amazing
new conference center on the Potomac River. Gaylord
National Resort & Convention Center
(www.gaylordhotels.com/gaylordnational) is the cornerstone of National Harbor itself; a riverfront destination where the fun always flows. This fullservice luxury hotel even has its own pier, providing a port-of-call for dinner cruises, water
taxis and recreational water activity. Characterized by its immense 18-story atrium, it is the
largest hotel and convention center on the Eastern Seaboard.
Don’t miss this unforgettable experience! Oh, and yes, the conference will be amazing
too!!

By Jen Michaud, CSM Lodging
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Awards

CHART Board of Directors

Nominations Due for Commitment to People Award

President
Curt Archambault, FMP
Reg. Training & Development Mgr.
Jack In The Box
Renton, WA
(425) 687-4952
curt.archambault@jackinthebox.com

Do you work for someone who has a true
commitment to people? Would you like to see this
person nationally recognized for their dedication?
The CHART Commitment to People Award was
created in 1993 to recognize a member's CEO/
President’s outstanding commitment to the
development of people in their organizations.

President Elect
John W. Isbell
Dir. Training & Development
IHOP Corp.
Glendale, CA
(818) 637-3146
john.isbell@ihop.com

Any CEO/President who actively and consistently
establishes a culture that demonstrates a belief in
the value of people is eligible. Any employee in the
nominee's company may submit the nomination.

John C. Alexander
Dir. of Sales, Southeast Region
NRA Solutions
Lake Mary, FL
(407) 330-2122
JAlexander@restaurant.org

Congratulations to CHART member company, Xanterra, on winning this
award given by the Department of the Interior. They are the only
concessionaire ever to receive this award.

Jennifer Michaud
Director of Training
CSM Lodging
Minneapolis, MN
(612) 395-7043
jmichaud@csmcorp.net
Lisa Oyler
Assistant Dir. of HR/Training
Loews Ventana Canyon Resort
Tucson, AZ
(520) 529-7858
loyler@loewshotels.com

Go online to
http://chart.org/
membership/
recog.php to
download a form
and for additional
information.
Deadline April 15.

Environmental Achievement Award

PRESIDENTalks

Curt Archambault

Employment Branding
While I was at the Minneapolis conference, one of the hot topics being
discussed was ‘employment branding’. This got me thinking about what
it means to be an employee at Jack in the Box and not from my 26+
year employee perspective but from a 26 minute employee perspective.
I realized very quickly that I needed to get back to basics to determine
what it feels like to be an employee.

Cheryl Wilkinson
Director of Field Training
Red Robin Gourmet Burgers
Greenwood Village, CO
(303) 475-9687
cwilkinson@redrobin.com

So, how does a long term employee such as me help communicate the
company employment brand? That is easy; look at the world through
the eyes of a young employee. In my case, my 17 year old son serves
as my eyes. He started at Jack in the Box about a year ago and shares
with me what his on-boarding experience was like, how he is trained,
coached, rewarded, and recognized. He tells me how his performance
appraisal was conducted and how he is treated overall. This has proven
to be very educational and has provided direction in how we
communicate the employee experience that makes up our employment
brand.

Executive Director
Tara Davey
CHART Headquarters Office
P.O. Box 2835
Westfield, NJ 07091
(800) 463-5918
chart@chart.org

What if you do not have an insider like I do to help get at your true
employment brand? I recommend you find a “mystery employee.” Ask a
friend or a young relative to go in and apply at one of your locations and
then report back on their experience. This will provide a great deal of
insight as to what your employment brand may be. I have determined
the hiring process is the best it is going to get when it comes to
the employee experience.
But the hiring process is like dating - you are being wooed. What happens next? Leave them wanting more, and then ……..deliver!
Until next time!

www.chart.org
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More conference photos online: http://chart.org/conferences/conf_photos/

A Winter Carnival
The weather might have been chilly, but hearts were warm and enthusiasm flowed at the recent Minneapolis conference,
held March 1-4 at The Depot. Over 170 CHART members and industry training professionals gathered at this historic
monument to rail days gone by. The Great Hall (former marble train station) was a grand setting for the general
sessions. The Winter Garden pavilion was a hub for the events, and a full size ice rink just off to one side added to the
festive winter atmosphere (and added two trips to the emergency room) during the Monday evening’s activities!
More recap to come in the May FlipCHART; but for now enjoy some pictures from the various events and activities.
First time
attendee
directors John
Kidwell, (left)
Mazzio’s, and
Chad Klocke,
Pizza Ranch
welcome first
timers “All
Aboard!”

First time attendees Levi Hunt and
Emily Doan, both of La Boulange, with
Jonathan Place and Erin Cotterell,
both of Bertucci’s.

CHART
operations
director Allison
LeTourneau
(left) with
conference
director,
Kelly Ames,
Cattlemen’s.

Hospitality director Mike Amos and
activities director Donna Herbel,
both of Perkins & Marie Callender’s,
stand with some of the rail way
décor that really added to the
ambiance at the Relaxation Station
(a.k.a. Hospitality Suite).

In the opening keynote address,
juggler and street performer
Mick Lunzer shows Clinton
Anderson, Colonial Café, how
human interaction in a
presentation creates ‘Natural
Energy’ and an even more
effective performance.
Richard
Fletcher,
Zaxby’s,
brings
boxes to
the team.

(l to r) Christine San Juan,
Bertucci’s, and Board member
Jen Michaud, CSM Lodging, sort
through medical supplies.

(l to r) TJ Schier,
Incentivize
Solutions, and
Sam Stanovich,
NRA Solutions,
label and sort
books for kids.

Partner News
Forward: A New Vision on
Leadership and Management
April 30, Cincinnati, OH
To register, call 888-935-5468 or
www.elliotleadershipinstitute.org

Multi U: e-learning for Multi Unit Leaders
DiscoverLink announces the release of Multi U.
Developed in partnership with Sullivision.com,
Multi U is a six month long online leadership
development program designed exclusively for foodservice multi-unit leaders.
Multi U Online is a comprehensive e-learning program that covers the seven
progressive leadership stages of multi-unit management in a detailed, interactive
format, rich in content, simulation and guided practice.
For more information go to: www.sullivision.com or www.discoverlink.com

Member Events

CHART News

Regional Training Forums

Brand Awareness Advertisement

On January 25th, training forums were held in Orlando and
outside Boston. Several more are planned so check the
schedule online at: http://chart.org/regional/schedule.php
Orlando - Jim James, Red Lobster, helped arrange a
gathering of 45 participants (from 18 different hospitality
organizations). Shauna LeBlanc, I.D.E.A.S Inc and James
Hogg, Rosen College of Hospitality Management continued
their presentation of a business case for storytelling and the
reasons why it should be part of corporate culture and
facilitation. TJ Schier, Incentivize Solutions, also spoke on
Presentation Effectiveness, one of CHART’s three Trainer
Role Competencies.
Boston - Christine San Juan, Bertucci's, coordinated a
networking lunch for a lucky group of 13 at Macaroni Grill in
MA. The group hopes to get together again soon; so
contact Christine (508.254.0063) if you can join them for
conversation and discussion of various training topics.

The generosity of our
media partners has
allowed CHART to
create the brand
awareness ad on the
left as a Public Service
Announcement (PSA).
The ad promotes the
importance of training
and the uniqueness of
CHART. The first place
the ad appeared was in
the on site Show Guide
at the HR in Hospitality
Conference, held
March 16-19, 2008 at
the Wynn in Las Vegas,
NV. Keep your eyes
open for future ads.

Trainers Connect Online - www.fohboh.com
Several CHART members recently created the CHART Training group on FohBoh. FohBoh is a vertical,
or niche social network dedicated exclusively to the restaurant industry, its employees, owners, operators,
vendors, suppliers and service providers worldwide. Meet us in the chat room.

CHART Headquarters Office
P.O. Box 2835
Westfield, NJ 07091
www.chart.org

Contact Us
HART
FlipC
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Council of Hotel & Restaurant Trainers

Please send content to:
FlipCHART Editor: Natalie Beglen
Email: nwbeglen@sbcglobal.net
Phone: (708) 870-8010
Deadline for submissions:
1st of the month for next month’s issue
Back issues: visit www.chart.org
Managing Editor: Lisa L. Marovec, FMP,
CHART Sr. Director of Marketing
Editor-in-the-Know: Allison LeTourneau

Online Registration for DC Conference OPEN NOW
at: www.chart.org/conferences/current_conference/.
To help plan your trip, visit the official DC
tourism website at: www.washington.org.

